
  1  

  

 

  
  

Code of Ethics  

SALERI GROUP 

 

 

POL.5_rev.4 

  

  

  

 

  

    

  

  

  

  

  

  

CODE OF ETHICS  

  

             SALERI GROUP 

   

  

  

  

  

  

  



  2  

   

  

      

Contents  
  

  

1. GENERAL INTRODUCTION ................................................................................................................... 3 

1.1 Company Principles and Code of Ethics .................................................................................................... 3 

1.2 Field of Application and Temporal Validity ............................................................................................... 4 

1.3 Implementation, control and monitoring ................................................................................................... 5 

1.4 Whistle-blowing and disciplinary measures .............................................................................................. 5 

2. ETHICAL PRINCIPLES ............................................................................................................................ 6 

2.1 Health, Safety and the Environment .......................................................................................................... 6 
2.2 Conflicts of Interest, Gifts and Largesse .................................................................................................... 6 

2.3 Bribery and Illegal Payments ...................................................................................................................... 7 

2.4 Accounting and Cash Flow Management .................................................................................................. 7 

2.5 Fair Competition and Antitrust Regulations ............................................................................................. 8 

2.6 Industrial and Intellectual Property and Non-Disclosure Obligation ..................................................... 8 

2.7 Privacy .......................................................................................................................................................... 9 

2.8 Environmental protection during working processes ............................................................................... 9 

2.9 Environmental impact and safety of products .......................................................................................... 9 

2.10 Land, Forest, and Water Rights…………………………………………..………………………….........9 

2.11 GHG Emission, Air pollution and decarbonization……………………………………..……………….9 

2.12 Animal’s welfare and noise emissions……………………………………….....………………………...10 

2.13 Product and-of life………………………………………………………………..……………………….10 

3. RULES OF CONDUCT ............................................................................................................................. 11 
3.1 Relationships in the Workplace ................................................................................................................ 11 

3.2 Relationships conducted by Employees ................................................................................................... 12 

3.3 Relations with Suppliers and Associates .................................................................................................. 13 

3.4 Relations with Public Sector Institutions ................................................................................................. 14 

3.5 Relations with Trade Unions and Political Parties .................................................................................. 14 

3.6 Relations with the Media ........................................................................................................................... 14 

3.7 Relations with Customers .......................................................................................................................... 14 

3.8 Relations with Supervisory and Judicial Authorities ............................................................................. 14 

3.9 Relations with Third Party ........................................................................................................................ 15 

 

  

    

  



  3  

 

  

1. GENERAL INTRODUCTION  

1.1 Company Principles and Code of Ethics  
Industrie Saleri Italo S.p.A. (hereinafter, Industrie Saleri), established in 1942, operates synergistically in the 

automotive sector, specialising in particular in the design, development and manufacture of water pumps and 

cooling systems.  

 

The passion for innovation and production of the Saleri’s products soon pass the Italian border building others 

international references such as Saleri Shanghai (China) in 2008, Saleri Mexico S.A. de Cv (Mexico) in 2019, Saleri 

Aftermarket (Scandicci, Italy) in 2021, e Saleri India (India) in 2021, TMS Monaco (Germany) in 2022, all create 

the Saleri Group.   

  

Considering its international vision and the fully awareness of its impact and importance in the ESG issues, the 

Saleri Group  main goal is supplying innovative products of the highest quality, together with the creation of added 

value for its stakeholders, as defined below, through actions inspired by intelligent corporate social responsibility.   

 

Saleri Group is totally committed to create value starting from the conception of the product and up to the end of 

its life cycle. 

  

This Code of Ethics therefore expresses the set of ethical principles and values which inspire the behaviours, culture 

and corporate conduct which Saleri Group recognises, accepts and encourages in its operations, identified as:   

  

1. The centrality of Human Resources  

2. The safeguarding of occupational health and safety  

3. Equal opportunities and the absence of discrimination  

4. The legality and social value of the company's business  

5. Transparency and traceability  

6. Respect for the principles of fair competition and professional integrity  

7. Honesty, integrity and ethical behaviour in relation to Customers, Suppliers, Employees, Associates, 

business and financial Partners and the Community   

8. Safeguarding of Confidentiality and Privacy  

9. Environmental protection  

Others value specifically adopted by Saleri Group are: 

 

• SHARING – Growing Together. We build authentic relationships rooted in respect, mutual listening, 

collaboration, and co-creation. Our growth is a collective journey. 

 

• EVOLUTION – A Daily Choice in an Ever-Changing Landscape. Evolution is a way of being. It reflects 

our commitment to continuous improvement and adaptability. 

 

• IDENTITY – Our Roots Give Us Shape, Not Boundaries. We honor the essence of our territory: 

entrepreneurial spirit, strong work ethic, and a long-term vision. 

 

• INNOVATION – Setting a Clear Direction and Building the Path. To us, innovation means having a clear 

vision and the determination to realize it through concrete actions. 

 

• RELIABILITY – Presence That Matters. We are recognized for our planning, quality, and results. We 

support clients and partners with timely and effective solutions when it counts. 
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1.2 Field of Application and Temporal Validity   
This Code of Ethics applies to all employees and business partners of Saleri Group , who undertake to adopt and 

encourage compliance with its contents in order to ensure that the Saleri Group 's goal as set out above is effectively 

pursued.   

 

The Code of Ethics also applies to any other party acting, in any capacity, in the name and/or on behalf 

of the Saleri Group companies, within the limits of their role and responsibilities. 

 

To ensure this, Saleri Group intends to communicate the relevant principles to all those (the "Addressees") with 

whom it conducts business relationships for the achievement of its mission.   

In particular:  

• Shareholders: this group includes the Shareholders and all the other stakeholders who have holdings in the 

company;  

• Stakeholders: members of this category include Employees, Directors, Associates in the broadest sense, the 

Public Sector, Customers, Suppliers of goods and services, Competitors, Political and Trade Union 

Organisations, the Media, the Environment and the Local Area.  

 

Under this approach, Saleri Group undertakes to:   

  

• guarantee that all Addresses are made aware of the Code of Ethics by publishing it on the website and 

digital company noticeboards and/or through the consignment of paper copies;   

• guarantee that swift notification is provided of all updates and amendments;   

• provide suitable training and information with regard to the contents of the Code;  

• guarantee that anyone reporting breaches of the Code in good faith is protected from any form of reprisals;   

• encourage compliance with the Code of Ethics, the Saleri Group 's Policies and the local laws and 

regulations; 

• adopt fair, consistent disciplinary measures proportionate to the type of breach of the Code of Ethics.  

  

Compliance with the provisions of the Ethics Code is an essential part of the obligations of Saleri Group ’s 

employees.  

  

Saleri Group shall not establish or continue business relations with third parties which refuse to comply 

with the principles of the present Code.   

  

The Code of Ethics is subject to regular review based on changes in the regulatory framework and the best practices 

acquired during its application.    
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1.3 Implementation, control and monitoring   
As well as publishing the Code of Ethics and the correlated documents, Saleri Group carries out in-house training 

courses to increase understanding of their contents.   

  

Compliance with the Code of Ethics is an integral part of the contractual obligations of employees, associates, and 

all addressees in general. Employees with the role of Function Managers within the Saleri Group organisation must 

also provide an example and encourage a positive climate, fostering an environment which will allow the 

transparent exchange of ideas and providing leadership in accordance with the principles of this Code.   

  

All Function Managers and other employees are therefore obliged to:   

  

• read, understand and share the contents of the Code of Ethics, requesting explanations from the HR 

Management or Compliance Department, if necessary;   

• ensure that their conduct complies with the provisions of the Code of Ethics and abstain from all conduct 

damaging to the interests of Saleri Group ; 

• report any breaches of the Ethics Code to the Supervisory Body immediately and in good faith, using the 

local procedure ;  

• comply with all internal regulations issued with the aim of achieving the objectives of the Code of Ethics; 

• cooperate in full with auditing activities proposed by third party.  

  

If in doubt about the requirements or principles set forth in this Code, a company procedure and/or company 

policies, all employees must request explanations from their Function Manager.    

1.4 Whistle-blowing and disciplinary measures  
Any behaviour in breach of the principles and rules of the Code of Ethics, or potential criminal offences, especially 

those envisaged by, Anticorruption law or other Group’s policy, must be reported to the Supervisory Body according 

to the local procedure (Italy: My Governance - v4.0) 

  

All reports received will be treated as confidential, in line with the relevant legal requirements, and the 

whistleblower's anonymity will be protected in order to rule out any risk of reprisals.  

  

The Supervisory Body shall report any breaches which have emerged and the amendments/additions considered 

necessary  to  the  Board  of  Directors,  which  shall  assess  the  breaches reported  

and decide whether to adopt appropriate disciplinary measures.  

  

Any actual or attempted conduct in breach of this Code of Ethics will be punished through the application of 

proportionate, effective, deterrent disciplinary measures, in accordance with the in-house System of Disciplinary 

Measures and Punishments.  

  

For employees, breach of the Code may lead to disciplinary proceedings according to local law and punishments 

up to and including dismissal, while the Company's directors and auditors may be suspended or have their 

appointments revoked.  

  

Breach of the Code on the part of external parties may lead to the termination of the contract, appointment or any 

other relationship ongoing with the company and - if there are just grounds - the payment of compensation.  

  

 

Saleri Group appreciates all inputs intended to improve the Code from the company's stakeholders.  

 

 

  

https://areariservata.mygovernance.it/#!/WB/saleri
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2. ETHICAL PRINCIPLES  
Saleri Group bases all relationships and/or contacts with its stakeholders on principles of honesty, professional 

integrity and transparency, offering security, assistance, quality, value and continual innovation.  

The Group's ethical principles are applied above all in the following areas.  

2.1 Health, Safety and the Environment   
Saleri Group supports and implements the organisation of work in accordance with the principles of Occupational 

Health and Safety as set out in the relevant international conventions  and local laws and regulations, by promoting 

a policy of the assessment, management and control of the general and specific risks of the working environment.   

  

The Saleri Group’s employs and invests its resources to ensure compliance with the provisions of Health & Safety 

Environment law, by establishing the Safety function, by encouraging training and a culture of compliance and, in 

particular, by ensuring that all the relevant addressees are familiar with the contents of the Risk Assessment 

Document and that safety procedures are complied with.  

  

All employees are properly informed and trained in risk prevention in accordance with the provisions of  any local 

law, and made aware of their responsibility concerning the correct management of their own safety and/or that of 

others with regard to the dangers intrinsic in the relevant working environment and the use of the recommended 

personal protective equipment (PPE). Appropriate documentation is conserved to provide a record of the training.   

Saleri Group has achieved all the quality management system certifications reported in our Sustainability Report 

published on the website https://www.saleri.com/sustainability-reports-and-ratings/ and encourages all partners to 

achieve these certifications as well.  

All partners of Saleri Group must comply with all applicable government regulations of manufacturing relating to 

the health and safety of employees, environmental protection, toxic and hazardous substances, and free trade. 

2.2 Conflicts of Interest, Gifts and Largesse  
All decisions taken on behalf of Saleri Group must be in its interests.   

All Code addressees must therefore avoid all possible conflicts of interest which could influence (or appear to 

influence) their independence.  

  

This influence may occur in the event of:   

• conflict of interest:  

all employees must notify their superiors in writing if they are conducting a working activity (including free-

lance) on a continuous basis, currently serve as a director or executive of a company (other than Saleri Group), 

or are linked by financial, business or professional relationship or ties of blood or friendship to organisations 

or people who are doing or have been offered the opportunity to do business with Saleri Group, or have any 

other relationships which could in any way influence (or could be seen as capable of influencing) the 

impartiality of their decisions in relation to third parties;  

 

• gifts, other free favours personal: policies relating to the management of entertainment, meals, gifts or items or 

personal favours provided to or received from business partners are set out in special company regulations, in 

related Group Policies.    

 

Any situation of the above kind must be reported to the employee's hierarchical superior at once.  
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2.3 Bribery and Illegal Payments   
Saleri Group and all addressees of this Code undertake to comply with the highest standards of integrity, honesty 

and ethics in all relationships inside and outside the company, in accordance with domestic and international anti-

bribery laws.   

  

Saleri Group operates in complete cooperation with regulatory and government bodies in the context of their 

legitimate areas of operation, also allowing them to perform legitimate inspections.  

 

No employee, agent or other representative may, directly or indirectly, accept, demand, offer or pay sums of money 

or other benefits, except for the practices normally accepted at the international level, permitted by the relevant 

local laws.   

  

Saleri Group does not permit any kind of bribery in relation to the holders of public offices or other third parties 

correlated to the holders of public offices, or in relation to legal or natural persons or other parties referred to by 

the law.  

  

In the circumstances permitted by local law, any gifts or courtesies offered to representatives of public institutions 

must be of low value and in all cases not such as to give rise to accusations of potential favouritism.   

  

Specifically all Addresses are prohibited from:  

• promising or granting money or other benefits of any kind to public entities or persons named by the latter, with 

the aim of in any way influencing their decisions or persuading them to extend benefits to the Company (e.g. 

the rental of property belonging to  Group companies free of charge or at rates significantly below the market 

prices to public entities, showing favouritism to parties recommended by public office holders when making 

appointments, etc.);  

• accepting money or other benefits from third parties (clients, suppliers, or others), even indirectly, in order to 

promote their relationship with public officials by exploiting or claiming existing or alleged relationships with 

them." 

• accepting money or other benefits from third parties (clients, suppliers, or others) to compensate public officials 

so that, by exploiting or claiming existing or alleged relationships with them, they exercise their functions or 

powers in favor of such third parties 

• granting remuneration to suppliers or consultants not sufficiently justified on the basis of the type of services 

to be supplied;  

• presenting untruthful declarations to public bodies in order to receive subsidies, grants or interest-free loans;  

• using public funds, subsidies or loans for purposes other than those for which they were granted;  

• submitting incomplete, falsified or untruthful documentation, or omitting necessary information, or engaging 

in misleading conduct of any kind, in relation to members of Public Sector bodies.  

 

 

2.4 Accounting and Cash Flow Management  
Saleri Group employees are required to keep accurate, complete internal records of all the group's activities, 

recording its expenditures precisely and promptly, in accordance with the authorisation system and in full 

compliance with the internal procedures and protocols enforced by the international and local law.  
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Personnel of the Saleri Group are required to exercise particular diligence with regard to the following aspects: 

 

• the correct and thorough implementation of applicable tax legislation; 

• the continuous monitoring of developments in the relevant regulatory framework, in order to ensure timely 

and effective compliance with new tax provisions; 

• the diligent oversight of deadlines related to communications, filings, and other obligations towards the Tax 

Authorities of the relevant jurisdiction, with the aim of preventing delays or inaccuracies in the submission 

of tax-related documentation. 

 

The group's books must be kept in accordance with principles of integrity, transparency, consistency, traceability, 

reliability and truthfulness, in order to provide an accurate picture of the Group's economic, financial and capital 

situation.  

  

The accounting entries must allow the ex post reconstruction of the process and clearly indicate who carried out the 

operation, who authorised it and who checked it. All authorisation of accounting entries which do not comply with 

the principles set out above or in the absence of documentation supporting the entry is forbidden.  

  

In particular, Saleri Group ensures the ethical management of its cash flows by prohibiting any behaviour which 

generates or may generate the creation of "concealed" funds with the aid of instruments such as current or deposit 

accounts held anonymously or in fictitious names, etc.  Cash flow management and payment authorisations are 

always accompanied by supporting documentation and are always authorised in accordance with the management 

system adopted.  

  

Saleri Group employees are obliged to support the quality and effectiveness verification work of the Internal 

Auditing System. Auditors and statutory auditors have full access to all data, information and documents necessary 

for the performance of their duties. The Supervisory Body reviews the system's quality and effectiveness and reports 

to the relevant functions within the context of an audit plan, or on the request of the top management of each 

company of the Group.   

  

2.5 Fair Competition and Antitrust Regulations  
In the conduct of its business, Saleri Group works in accordance with principles of legality, fairness and good 

business practice, promoting fair competition and acting in accordance with the relevant Antitrust regulations.  

  

Therefore, any practice or behaviour intended to limit or interfere with free and fair competition, or in breach of 

Antitrust regulations, is prohibited.  

  

In particular, Saleri Group:  

  

• establishes its marketing policy independently and does not fix any prices in agreement or collusion with 

its competitors;  

• does not share out customers, territories or markets in agreement or collusion with competitors;  

• establishes fair relationships with its customers and suppliers, in accordance with the laws governing 

competition. 

 

2.6 Industrial and Intellectual Property and Non-Disclosure Obligation  
Saleri Group 's know-how and intellectual property are a fundamental resource, to be safeguarded by all Code 

addressees.   
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All Saleri Group’s employees are bound to comply, all Addressees of this Code must abstain from:  

  

• using (or disclosing to unauthorised third parties) information not in the public domain acquired during 

the performance of their duties, for personal benefit or in favour of third parties;  

• conduct constituting usurpation of industrial property rights, or the falsification or counterfeiting of 

industrial trademarks, or national or international patents, designs or industrial models, and importing, 

marketing or in any way using, or otherwise putting into circulation, industrial products with counterfeit 

identifying marks;  

• the illegal and/or improper use, in the interests of the company or third parties, of intellectual property, or 

parts of the same, protected by intellectual property protection legislation.  

• the conduct of competition using violence or threats in relation to competitor companies or, in more general 

terms, any behaviour not fair and correct even in relation to competitors;  

• purchasing and/or offering for sale goods which are counterfeited and/or do not have the stated qualities, 

or in any case without first performing the relevant checks on these points;  

• consigning products to purchasers which differ in origin, place of manufacture, quality or quantity from 

that agreed.  

 

  

2.7 Privacy   
Saleri Group acquires personal data useful for the conduct of its business, and undertakes to process them in 

compliance with the relevant laws and best practices on data protection, consolidated in the Register of Personal 

Data Processing Operations managed by the Risk & Compliance Director in accordance of the guideline placed 

by Group Data Protection Officer.  

The Saleri Group Privacy Policy is available at the bottom of each e-mail and on the website.  

2.8 Environmental protection during working processes   
Saleri Group considers environmental protection an important value, to be promoted and safeguarded.  It has 

therefore adopted an Environment Policy, available on the www.saleri.com website, intended to constantly improve 

production processes in compliance with the relevant legal and regulatory requirements.  

  

2.9 Environmental impact and safety of products   
Saleri Group is committed to research and to achieving the highest level of quality, environmental and safety levels 

in its products.   

Therefore, Saleri Group’s Research and Development operations are oriented towards development and technical 

innovations which minimise environmental impact and CO2 production, while guaranteeing the highest levels of 

product safety.   

Saleri Group respects, protects, and cares about the environment and the communities where it operates. 

 

2.10 Land, Forest, and Water Rights  
Saleri Group will support land, forest, and water rights.  

The Group will avoid forced eviction and the deprivation of land, forests, and waters in the acquisition, 

development, or other use of land, forests, and waters.  

 

2.11 GHG Emission, Air pollution and decarbonization 
With the aim to achieve the carbon neutrality, Saleri is engaged in an annual sensitive GHG reduction target 

according to its Sustainability Plan. This goal will be achieved promoting the use of renewable energy alongside 

the entire supply chain.  

All the suppliers are called to act with the same aim. 
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2.12 Animal’s welfare and noise emissions  
Saleri respect the animal’s welfare principle and the reduction of noise emissions in order to reduce any possible 

impact on the ecosystem.  

 

2.13 Product and-of life 
Saleri is committed to avoiding any environmental impact of its products from the very first thought.  

Therefore, the efforts of the R&D department are driven by the pursuit of product designs that adhere to the "10 R 

Sustainability Principles," which include Respect, Responsibility, Refuse, Repair, Restore, Reduce, Reuse, Recycle, 

Rethink, and Replace. 
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3. RULES OF CONDUCT   

3.1 Relationships in the Workplace  
Saleri Group operates in a socially responsible, impartial, ethical way, implementing fair, correct practices in the 

management of its employees' conditions of employment and their safety, while also encouraging a culture of 

occupational health and safety and individual and collective environmental awareness.  

  

Saleri Group adheres to the UN Universal Declaration of Human Rights and the fundamental Conventions of the 

International Labour Organisation (I.L.O.), which confirm the importance of respect for individuals, guaranteeing 

fair treatment and rejecting all forms of discrimination.   

  

Saleri Group, with specific reference to:  

  

• discrimination and/or 

harassment:  

 

condemns all forms of discrimination and/or harassment against 

anyone on the grounds of race, gender, sexual orientation, social 

and personal position, physical condition, health, motherhood or 

fatherhood, pregnancy, disability, age, nationality, religion or any 

personal characteristic and/or belief;  

• equal opportunities: in the employment relationship: guarantees that all aspects of the 

employment relationship, with regard to hiring, training, pay, 

promotion, transfer and dismissal, are governed by criteria of 

ethics, impartiality and meritocracy, applied fairly and uniformly, 

avoiding all forms of discrimination;  

roles and duties: guarantees that every employee is able to perform 

his or her tasks as appropriate to the role and position assigned and 

the associated duties, in accordance with health and safety 

regulations;  

promotion, pay: guarantees that the pay and benefits assigned 

comply with the relevant national employment contract and are set 

on the basis of objective assessments relevant to educational 

qualifications, specific professional skills, the position held, 

previous experience, merit and the targets actually achieved;  

- forbids the acceptance of cash and/or any other benefit intended 

to favour the hiring, transfer or promotion of an individual   

- forbids the offer of career advancement or increases in pay in 

exchange for any activity in breach of the Law, the Code, or the in-

house rules and regulations; 

 

• child and/or forced labour: does not use child or forced labour;   

does not establish or maintain business relations with business 

partners which use child labour, in breach of the laws of the place 

where they operate; 

 

• freedom of association:  

 

assures its employees the complete freedom to join a trade union 

in accordance with the laws and the regulations of the various trade 

union organisations;  

during negotiations with trade union representatives, is oriented 

towards a cooperative, constructive approach and relationship;   
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3.2 Relationships conducted by Employees  
The relationships conducted by Saleri Group Employees are governed by principles of integrity, consistency and 

fairness, and are free of conflicts between company and personal interest.  

To ensure this, Saleri Group requires all its employees to comply with the highest standards of integrity in business 

relations, as established by this Code and the in-house Policies.   

  

In particular, Employees are required:  

  

• to comply with the Code of Ethics, and the working procedures and instructions issued by the company;  

• to comply with occupational health and safety legislation and the corporate procedures;  

• to use the company's assets and resources made available to them with diligence and for the company's 

purposes only, not engaging in any use in conflict with or unrelated to the company's interest ; 

• to make every effort to maintain a decent, cooperative working environment;   

• not to work under the influence of alcohol or drugs;   

• not to smoke on the company's premises;   

• not to disclose unauthorised information and/or company documents, even those used for staff training, 

outside the company;  

• to abstain from behaviours which may be damaging to personal dignity and not to adopt threatening or 

offensive attitudes in relation to colleagues or business partners;  

• not to use reproductions of materials protected by intellectual property rights, or copyright in general, as 

regulated by the Information Security Policy;  

• not to reproduce unauthorised company documents;  

• to use the company IT system only for working purposes, in accordance with company policy.  

• training on the Code of Ethics and 

correlated documents:  

 

trains its staff to comply with the Code of Ethics, and the 

company's working policies and instructions;   

 

• diversity, equity, and inclusion: 

•  

a continuous commitment to creating a positive work 

environment that boosts engagement and ensuring fairness and 

impartiality in treatment; 

a commitment to equal opportunities for all employees regardless 

of background, gender, race, sexual orientation, etc. 

a continuous process that requires engagement from all levels of 

the company; 

 

• rights of minorities and 

indigenous peoples: 

implement culturally and linguistically appropriate and 

accessible communication and information measures to reach out 

to indigenous people and linguistic minorities; 

enable the involvement and meaningful participation  of  

minorities  and  indigenous  peoples including persons of  

different  ages,  gender,  sexual  orientation  and  gender  identity;  

among others, in decision-making, programming  and  

leadership,  giving  them  the  means  to voice their opinions; 

ensure that all voices are heard and taken into consideration; 

when organizing a meeting with a minority or indigenous 

individual or group, make sure that measures are in place to 

ensure their security and privacy.  

 

• security forces:  

 

Saleri Group will avoid the use of private or public security 

forces to protect the business, as this may lead to violations of 

human rights. 
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3.3 Relations with Suppliers and Associates  
In view of the aim of guaranteeing its customers the highest level of satisfaction and in view of the primary role 

played by suppliers in the objective of constantly increasing overall structural competitiveness, Saleri Group 

implements strict selection and monitoring of its business partners.  

  

In order to guarantee successful cooperation between parties, based on criteria of stability, transparency ( and 

cooperation, Saleri Group selects its  business partners with regard to objective principles of quality, innovation, 

costs and services offered, and the necessary acceptance of the social values contained in this Code and the company 

Policies, available on the website (www.saleri.com), with reference in particular to:  

  

• prevention of money laundering:     

o condemns all forms of involvement in the laundering of proceeds from criminal 

activities in any form or manner.  

o Before starting business relations, as far as possible it requests verification of the 

information available (including financial information) about its potential 

business partners and suppliers, in order to ensure their respectability and the 

legitimacy of their business  

  

• organised crime:   

o prohibits any type of relationship (purchase of goods and/or services, sale of 

goods and/or services, cooperation in general) with parties the honesty of which 

is in doubt or which are known or suspected to belong to organised crime 

syndicates of any kind. 

•  Tax Offenses: 

o  It is strictly prohibited to: 

o engage in business relationships with parties suspected of committing tax 

fraud, particularly those related to VAT; 

o issue or accept invoices for non-existent transactions; 

o create off-the-books funds in connection with contracts executed at prices 

significantly above market value or based on wholly or partially fictitious 

invoicing; 

o make purchases that are not supported by a specific and justifiable business need 

of the Company. 

        

  

Saleri Group will cease all business relationships in the event of suspicion that the counter-party belongs to 

or facilitates criminal organisations or is not acting according to the present Code of Ethics. 

  

Saleri Group insists that all Associates behave ethically and transparently when fulfilling the appointments 

conferred on them, in accordance with this Code of Ethics.  

  

Associates are responsible for the accuracy, authenticity and originality of the documentation and information 

provided during the fulfilment of their duties and in particular with regard to any request made by shareholders, the 

Board of Statutory Auditors, other company statutory and internal auditing bodies, and external auditing firms, in 

the performance of their respective institutional functions.  

  

All Associates shall treat all information which comes to their knowledge by reason of their work for the Group 

Companies as strictly confidential. In particular, Associates who receive personal data during the fulfilment of their 

appointments are obliged to comply strictly with the current legislation on data protection.  

  

http://www.saleri.com/
http://www.saleri.it/
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Associates' undertaking to comply with this Code and the regulatory framework, also with regard to relations with 

the Public Sector, is a necessary precondition for the establishment or continuation of the working relationship with 

Saleri Group. 

 

 

3.4 Relations with Public Sector Institutions   
Saleri Group is committed to making a positive contribution to the technological progress of society and to 

cooperating with public sector institutions, universities and other organisations on the research and development of 

innovative solutions for sustainable mobility and the relevant technologies.  

  

In the context of relations with the Public Sector, addressees of this Code shall not offer cash, gifts or benefits of 

any kind to the public officials involved, or to parties in any way connected to them, either directly or through 

intermediaries. Seeking or establishing positions of favour or relationships intended to provide unfair advantages 

is forbidden.  

  

Relations with public institutions are conducted by specifically chosen and mandated staff, in accordance with 

values specified in this Code and in the Company’s policy.   

3.5 Relations with Trade Unions and Political Parties   
Any relations conducted by Saleri Group with trade unions and political parties and their representatives or 

candidates are based on the principles of transparency and integrity and are strictly in accordance with the law. 

Contributions in cash, goods, services or other benefits are forbidden, except for those required or specifically 

permitted by law and, in this case, authorised by the competent bodies within the company. Any contributions paid, 

or services rendered, by Saleri Group employees, are offered on a voluntary, personal basis.  

3.6 Relations with the Media   
Communication with the media plays an important role in the creation of the image of Saleri Group. Information 

provided to the press must be truthful and consistent and must only be provided by the managers and staff assigned 

to conduct media relations.   

All Saleri Group staff are required to comply strictly with this principle.   

3.7 Relations with Customers   
Saleri Group aims to satisfy its customers' expectations by supplying high quality products in compliance with the 

relevant laws enforced to protect competition and the market (including national or international embargo and 

export control legislation), and by conducting its business with integrity, honesty and professionalism.  

  

In the context of relations with customers, Code addressees undertake, as relevant to the posts held, not to make 

arbitrary discriminations between customers, to fulfil the commitments given, and to supply accurate, complete, 

truthful information, avoiding all misleading, underhand or unethical practices.  

3.8 Relations with Supervisory and Judicial Authorities  
Saleri Group undertakes to comply strictly and completely with the regulations enforced by the Supervisory 

Authorities and to provide them with its full cooperation, undertaking to implement their recommendations without 

delay and to provide accurate, complete, truthful information, without hindering their proceedings in any way or 

omitting data and/or information which they directly and/or indirectly request.  
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Saleri Group encourages a correct, transparent, cooperative approach in relations with the Police and the Judicial 

Authorities, and forbids any form of undue influence on anyone (employee, associate or third party) required to 

make statements to the Judicial Authorities.  

  

3.9 Relations with Third Party 
Since 2019 Saleri Group has provided the stakeholders with information on a voluntary base within our annual 

Sustainability Report. All the Sustainability Report can be found on our website (https://www.saleri.com).  
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